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2019 Internatlonal FEEL Conference
F E E

Organizer: School of Art and Design, Guangdong University of Technology
Co-organizer: Design Science and Art Research Center, Guangdong Provincial Social Science Research
Base; Guangdong Provincial R&D Center of Digitalization and Integration for Fashion Innovation;
Central Aisa Xinse Gallery; Taiwan Jewelry Design and Metalsmithing Association; Taiwan Design
Innovation Management Association.
Sponsor:
Venue: Central Asia Xinse Gallery (20, Gangtou Road, Baoan District, Shenshen, China)
Important Dates:
Registration deadline: November 11, 2019
Notice of Acceptance: within 7 work days after receiving registration application

Conference dates: November 3 —4, 2019

The meaning of art is to produce aesthetic feeling through creative expression. The value of design
is to identify the demands, to develop solutions and to create wishes for general public. The core of
art and design is thus in feeling, in thinking, in aesthetics, in creating wishes and leading fashion, in
another words, feeling the life demands of everyone, thinking the needs of all walks of life, building
harmonious relationships among people, among others. FEEL, the four prefixes of “Fashion
Enriching Every Lifestyle”, is the theme of this conference which is based on design research and
artistic creation about fashion in various lifestyles, with a strong emphasis on “Thinking by Feeling”.
People not only need to use brains to think and to produce explicit knowledge, but also need to
apply feeling, experience, comprehension and other approaches to explore tacit knowledge that is
currently unspeakable yet in the scientific community. In the near future, emerging high
technologies such as cloud computing and Al will gradually reduce the significance the explicit
knowledge. However, tacit knowledge and concerned applications (FEEL technology) will gradually
move to the central stage of scientific research and become the next highlight. In light of their
importance and potential in the future, the first “International FEEL Conference” would like to invite

experts and scholars in related fields to exchange ideas for development and advancement.

With “FEEL” as the framework, this conference is intended to collect various research findings that

are relevant to tacit knowledge and FEEL technology, such as art creation, design conception,



fashion aesthetics, craft education, creative thinking, sensual communication, lifestyle analysis, life

innovation, social development, industrial trends, economy and people’s livelihood, etc., with

emphases on the creation, integration, application, and value-adding of tacit knowledge and FEEL

technology. Submissions must be written in English and fall into one of the following categories:

(1)

(2)

(3)

(4)

An

Fashion — Research and creation related to fashion life design, popular awareness, cultural
development, and so forth, such as cultural industry, fashion research, industrial survey, trend
research, music industry, performing arts, activity design, exhibition skills, experience marketing,
festival research, culture innovation, craft skills, creative ideas, luxury research, brand value,
among others.

Enrich — Research and creation related to enriching the life quality, cultural connotation and
diversity and inclusivity of user groups, such as service innovation, business aesthetics, brand
management, sensual engineering, universal design, medical aids innovation, sustainable
development, business model, museum study, art exhibition, social innovation, inclusive design,
and so on.

Every — Research and creation that care about minority or individuals, including the increasingly
obvious female power era, the silver society, aesthetic power economy, etc., as well as the life
design, health concept, health management, care technology and business practice faced by
various special ethnic groups such as the disabled, the infirm, and the isolated.

Lifestyle — Research and practical operations related to lifestyle of various groups of people, such
as virtual life, digital communication, single life, high-concept society, nano generation, life
philosophy, senior society, prescriptive exercise, music therapy, elder policy, successful aging,

virtual age, artificial humanity, to name a few.

English abstract is required for registration. Full papers are welcomed as well. For editing

proceedings, please fill in the registration form and provide all necessary information. The abstract

content should be within 300 — 500 words, written in syllogism, the author can choose one of the

following modes to compose according to the context attributes:

(1)

(2)

(3)

(4)

Research papers: WHY (research background and purpose), HOW (research procedure and
method), WHAT (research result and value).

Technical reports: WHY (theoretical basis and objective), HOW (technical method and
verification), WHAT (innovation highlight and meaning).

Design works: WHY (market trends and demand), HOW (innovative effectiveness and
operation), WHAT (intellectual property and business).

Artistic creations: WHY (creation concept and inspiration), HOW (creation method and
material), WHAT (work introduction and implication).



Please fill in registration form and email to service@feelcon.info before November 11, 2019

REGISTRATION APPLICATION FORM
2019 International FEEL Conference, December 3-4, 2019
Venue: Central Asia Xinse Gallery, Baoan District, Shenzhen, China

Organized by School of Art and Design, Guangdong University of Technology

Paper title
Author name(s) | Author 1 Add additional column for more author
Affiliation(s)
Job title(s)
email(s) (corresponding author)
Keywords (1) | (2) | (3) | (4)
Paper Attribute | o Academicresearch o Technical report
(Tick one) o Design work o Artwork
Presentation o Oral presentation O Poster presentation
Abstract Within 300-500 words with suggested format: WHY+ HOW+ WHAT

(Full papers are more than welcomed)

WHY | 100-200 words

HOW | 50-100 words

WHAT | 100-200 words

Figure/Table | Limited to publish the first one only.
design/art work | 300dpi (jpg file, size < 2M)

Please email your registration application form to <service@feelcon.info>

Website: feelcon.info (under construction)

Registration fee: 700RMB (100USD), the fee covers: three keynote speeches, paper/poster
presentation, conference material, 4 coffee breaks, two lunch meals and local transportation
from/to your accommodation hotel. Payment method and list of partner hotels will be announced
after the registration deadline.

Remarks: Assistants assigned by organizers and co-organizers are free in registration fee. (Pre-

registration is required, the deadline of which is set on November 11, 2019.)
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